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U.S. CONSUMERS AND THE ECONOMY 
ANNCR: 

THE U.S. ECONOMY SY AND L/:GE IS LOOKING GOOD. AND 
AMERICAN CONSUMERS CAN TAKE CREDIT FOR MUCH OF THE IMPROVEMENT. 
VOA BUSINESS EDITOR FRANK FEINBERG HAS THIS BACKGROUND REPORT 
ON HOW THEIR ATTITUDES ARE HELPING BUSINESS: 

VOICE: 

NINETEEN SEVENTY-SIX IS SHAPING UP AS A GOOD YEAR FOR THE 
U.S. ECONOMY -- WITH FACTORY OUTPUT RISING, PRICE INCREASES 
ABATING, AND EMPLOYMENT RISING. AllD ECONOMISTS CREDIT 
CONSUMERS AS INSTRUMENTAL IN THE UPS\IING. THEY HAVE LOOSENED 
THEIR PURSE STRINGS, AND INCREASED SPENDING. AIID BUSINESS 


IS COUNTING ON THE CONSUMER TO FURTHER STIMULATE THE 


ECONOMY. 
AMERICAN CONSUMERS -- MUCH LIKE THEIR COUNTERPARTS 
ELSEWHERE -- CAN BE VOLATILE. THEY SOMETIMES SWING RATHER 


RAPIDLY FROM PESSIMISM TO OFTINISM, TODAY EXPERTS SAY 

THE AMERICAN CONSUMER IS FAR MORE OPTIMISTIC THAN AT THIS 
TIME LAST YEAR. THIS MEANS MORE WILLINGNESS TO SPEND MONEY 
«.-AND A BIG BOOST TOWARD FURTHER ECONOMIC RECOVERY. 

THE SURVEY RESEARCH CENTER OF MICHIGAN UNIVERSITY IS 
REGARDED AS ONE OF THE MOST RELIABLE EVALUATORS OF CONSUMER 
TRENDS. JAY SCHMIEDIEDESKAMP, THE CENTER'S DIRECTOR, SAYS 
AMERICAN COi:SUMERS ARE WELL-INFORMED, THEY SET ECONOMICS 
NEWS QUICKLY FROM RADIO, TELEVISION AND NEWSPAPERS. AND 
MISTER SCHMIEDIEDESKAMP FINDS THAT CONSUMERS BELIEVE THAT 
INFLATION IS BAD, THAT RECESSIONS OCCUR PERIODICALLY, AND 
THAT INTERNATIONAL TENSIONS ADVERSELY AFFECT THE DOMESTIC 


ECONOMY . 
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AT THIS STATE OF THE U.S. ECONOMIC RECOVERY, IT IS 
MOST IMPORTANT TO ASCERTAIN THE MOOD OF CONSUMERS. ARE 
PEOPLE PREPARED TO CONTINUE TO SPEND. . .ANID EVEN TO 
INCREASE THEIR SPENDING SUBSTANTIALLY? A LOOK AT MICHIGAN 
UNIVERSITY'S FINDINGS IS INFORMATIVE: 

BETWEEN DECEMBER OF 1°74 -- WHEN CONSUMER CONFIDENCE 
WAS AT A VERY LOW LEVEL -- AND MAY OF 1975, THERE WAS A 
SIGNIFICANT UPTURN IH CONSUMER ATTITUDES AND EXPECTATIONS. 
PEOPLE BECANE CONVINCED THAT THE ECONOMIC DECLINE HAC 
BOTTOMED OUT, AiID THAT RECOVERY, IF NOT IMHEDIATE, COULD 
BE EXPECTED SOON. 

OURING THE SUNMER AND EARLY WINTER MONTHS OF 1975, GAINS 
IN CONSUMER CONFIDENCE CONTINUED,..GUT MORE SLOWLY. MICHIGAN 
UNIVERSITY'S STUDIES SHOW THAT CONSUMERS HAD EXPECTED GREATER 
SPEED I!) ECONOMIC RECOVERY, AIID WERE WARY ABOUT BIG PURCHASES. 

BUT BETWEEN NOVEMBER OF 1975 AND FEBRUARY OF THIS YEAR, 
GAINS IN CONSUNER CONFIDENCE AGAIN SHIFTED INTO HIGHER GEAR. 
MORE AND MORE PEOPLE BECANE CO!VINCED ECONOMIC RECOVERY WAS* 
AT HAND. THIS PATTERN OF CHAIIGES It; ATTITUDES IS A PRIME 
REASON WHY THE ECONOMY, LED BY CONSUMER SPENDING, HAS 
RECOVERED AT A MUCH FASTER RATE THAN FORESEEN EARLIER. 

HOW DOES 1976 LOOK TO THE RESEARCHERS AT THE UNIVERSITY 
OF MICHIGAN? THE LATEST SURVEY STRONG SUGGESTS THAT 
SUBSTANTIAL GAINS IN CONSUIER SPENDING WILL CONTINUE. THE 
UNIVERSITY'S INDEX OF CONSUMER SENTIMENT HAS RECOVERED ALL 
BUT SIX POINTS OF ITS WEARLY THIRTY-FIVE POINT DECLINE DURING 
1973 AND 1974. CONSUMERS THIS YEAR ARE IN A MOOD TO BUY. 


JS/CAK 


